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This is a free ebook & may be freely distributed

Copyright © Shelley Lowery & Brajusta Publishing
This is a free ebook and may be freely distributed; however, it
does not have resell rights. You may freely distribute this ebook,
include it as a free bonus with any products you may be selling or
use it as an incentive to gain new subscribers.
This ebook is an excerpt from the highly acclaimed Web Design
Mastery series and is copyrighted material.
http://www.webdesignmastery.com
No portion of this ebook, in any format, may be reproduced or
translated without the expressed written consent of the author.
Brajusta Publishing PO Box 156 Lewis Center, OH 43035
Voice: 740.548.9594 Email: mailto:info@web-source.net

Disclaimer
Although every attempt has been made to verify the accuracy of the information
contained within this book, it provides the opinion of the author and is intended
for informational purposes only.
The author and publisher disclaim any responsibility for errors, omissions,
interpretations or use and application of the information herein. In no event shall
the author or publisher be held liable for any loss, risk, damage, use or misuse of
any of the information either directly or indirectly presented herein.
If professional advice or assistance is required, you are advised to seek the
services of a competent professional.
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Foreword
Have you ever stopped by a web site and wondered how on earth it was created?
Maybe you've tried to design a great web site, but could never quite get it to look like the
site of your dreams. Designing a great web site isn't as difficult as you may think. It
simply takes a little know-how.
Web Design Mastery was written to assist you in learning how to design a professional
looking web page in the easiest possible fashion -- with copy & paste codes.
Whether you're new to web design or experienced, you'll want to keep these reference
guides close at hand, as you'll find yourself referring to them often.
These reference guides won't just tell you how to design a web page; they’ll show you
with step by step instructions, pictures, and copy & paste codes.
Before we get into the actual design process, we'll look at the entire web design picture.
Planning your site is the first and most important step in ensuring your success.
Once you have a basic understanding of how to design a quality web site, the HTML
tutorial will take you step by step through the entire design process.
All of the information contained within these ebooks was obtained through years of
experience in designing professional web sites.
It was written to assist you in designing a quality web site by providing you with an
overview of the entire web design process, a step by step design tutorial, and hundreds
of copy and paste codes. The easiest way to learn how to design a web site is to use
pre written codes that you can customize to your specifications. When you start using
the same codes over and over again, the learning process will be much easier.
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The Web Design Mastery series includes:
Volume 1: Planning Your Web Site – A complete guide to developing a successful
web site.
Volume 2: HTML Tutorial – A step by step guide to writing your own HTML code.
Volume 3: Marketing and Promotion – A complete guide to promoting your web site.
Volume 4: Glossary of Terms – A reference guide containing commonly used Internet
terms.
Volume 5: Webmaster Resources – A reference guide containing links to a variety of
Internet resources to assist you.
Volume 6: Webmaster's Reference Charts – Five reference charts to assist you in
designing your web site:
Section 1: HTML Chart - Commonly used HTML codes, including names, tags and
examples.
Section 2: CSS Chart - CSS properties including background, border, classification,
font, margin, padding and text.
Section 3: Color Chart - 216 Safe color chart containing each color, the hexadecimal
values and the RGB (Red, Green, Blue) Values.
Section 4: Symbols Chart - Special characters and symbols.
Section 5: Troubleshooting Chart - Common web development problems including
graphics, text, tables, HTML, forms, JavaScript and CGI Scripts.
Volume 7: Advanced Web Design – Step by step tutorials that will take you through
the entire design process of a sample web page template:
Section 1: Web Page Template Design - A six part, step by step guide to designing a
web page template.
Section 2: Image Dicing / Manipulating - A step by step tutorial that will assist you in
dicing and manipulating images.
Section 3: Image Rollovers - A step by step tutorial to assist you in creating image
rollover effects.
Section 4: Advanced Tables / Codes - Several example tables and codes that can be
used to spice up your web page.
Section 5: Email Forms/Opt-In Lists - A tutorial to assist you in developing an opt-in
list, publication and form.
Volume 8: 101 Design Tips and Tricks - Tips include HTML, DHTML, JavaScript
code snippets and CSS codes. All of these ebooks contain example code ready to copy
and paste into your pages.
Note: There are many resource links within this ebook. These links were active
at the time of this publishing. Internet sites come and go daily and some of the
resources may no longer be active.
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Introduction
The Internet has opened a whole New World of opportunity for all of us.
With the vast amount of information available at your fingertips, it has never
been easier to communicate your message to the world.
A web site will enable you to create your own home on the World Wide
Web. Your home may be as simple or dynamic as you'd like and is only
limited by your imagination.
Although designing a great web site is an important part of developing a successful
online business, it is only one small part of an overall plan.
Although many new Internet entrepreneurs believe that all they need to do to make
money online is to put up a web site, that couldn’t be further from the truth.
The truth is developing a successful online business takes a great deal of time, thought
and effort. And, not everyone has what it takes to succeed.
The fact of the matter is, it takes a sincere commitment, a lot of patience, and a lot of
personal drive. There are a lot of lessons that must be learned, and a lot of failures that
must be endured. However, if you're truly passionate about your business and success,
it will happen -- you will be successful. When you're truly passionate about something,
and you want something badly enough, no matter what it is, you'll make it happen.
Over the years, I have seen many web sites permanently close their doors in defeat.
After struggling for so long, trying to make ends meet, they finally just gave up. They
started their online endeavors with the same dreams that you and I share -- a dream of
being self-employed and becoming an online success. What are the true secrets of
Internet success? The secret is…there is no secret.
Developing a successful Internet presence isn't easy -- it takes a great deal of time and
effort and requires a total commitment. You must be completely passionate about your
business and have a sincere desire to succeed. Anything less will be a complete waste
of your time and will most likely result in failure.
You must also realize that success isn't going to happen overnight. There will be many
obstacles along the way and a great deal to be learned. However, anything worth
having is worth working towards and won't come easy. There will be many long days
and sleepless nights. And, you’ll probably feel like giving up from time to time.
However, if you plan each step very carefully, and have the motivation, passion and
sincere desire it takes to succeed, the end will justify the means.
The largest obstacle you will ever encounter is fear – fear of the unknown -- fear of
change -- fear of failing. Fear is the root of failure and prevents dreamers from living
their true passion -- they fail to try.
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Above all else, you must take the first step to overcome your fears. With each step you
take, you will become a little closer to achieving your dreams. As long as you keep
trying, you'll never fail.
Following are some steps you can take to ensure your success.
Set Your Goals
Set your goals and write them down on a piece of paper. Set short-term reachable
goals and long-term higher goals.
However, don't set them too high, as this will cause you to become discouraged if you
don't achieve them.
Work consistently towards accomplishing your goals each day, each week and each
month until you reach your short-term goals. Once you have reached your short-term
goals, set your next goal a little higher. Ultimately you will achieve your long-term goals.
Self-Disciplined
Get up early each day just as if you were working outside your home. You have to take
your business very seriously and be completely self-disciplined.
Self-Motivated
Set up a daily schedule and stick to it. Your own personal drive will have a great impact
on your success. You must have the ability to work independently and stay on task.
Positive Attitude
Your attitude is one of the most important factors that will determine your success. Your
attitude will either guarantee your success or guarantee your failure. If you have a
positive attitude and believe in yourself above all else, you will succeed.
Organizational Skills
Create a list of all the things you want to accomplish during the day. This will give you
an organized approach to each day.
Attention to Detail
Whatever you're doing, do it to the best of your ability and pay close attention to detail.
Nothing is ever going to be perfect, as you're only human. However, if something is
worth doing, it's worth doing right.
Developing your own Internet business is one of the most difficult, yet rewarding
experiences of a lifetime. It is a continuous learning experience and will be filled with
many valuable lessons you will carry with you for the rest of your life -- some good,
some bad, but lessons still the same.
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Since starting my Internet business in 1997, I have learned many lessons. These
lessons have played a major role in my success, and I'd like to share them with you.

Lesson #1
Collecting your visitors' email addresses should be one of your top priorities.
Start collecting email addresses the moment you put your site up. Developing a list of
targeted potential customers is an absolute must.
Although publishing an ezine is usually the best route to go, it is not a necessity. You
can use your list to send out web site updates, product updates, or whatever you'd like.

Lesson #2
Your web site can either make or break you.
A professional looking web site will play a major role in your success. If you aren't
secure in your abilities to design a professional looking site, you will be much better off
hiring a professional.

Lesson # 3
If you want to make a lot of money, you must create a niche. A niche fills a specific
customer need.
People want products and services that fulfill a specific personal need. If you are the
first to fulfill the need, you'll reap the rewards.

Lesson # 4
Generating web site traffic takes a lot of time and effort.
The key to generating a lot of traffic to your site is getting your link on as many sites as
possible. Sure, listing your site with the Search Engines is your first step; however, you
must not solely rely on Search Engines to bring you traffic.
My two biggest traffic generators are as follows:
Affiliate Program - Having your own affiliate program is one of the best ways to get
hundreds, even thousands of links to your web site.
Providing a Free Product or Service - Providing your visitors with a free product or
service is a great way to drive traffic to your site.
For example, I offer a free article syndication service.
This service provides free content for web sites branded with a link to my site.
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Lesson # 5
Selling your own products and services is much more profitable than marketing affiliate
programs.
Some of the top Internet sellers include:
⇒ Software
⇒ Information
⇒ Private sites
⇒ Internet services

Lesson # 6
People do not like to be sold. You will be far more successful if you have a sincere desire to
assist your potential customers. This can be accomplished by writing informative articles,
courses, tutorials, or even providing advice within discussion forums in your area of
expertise.

Trust plays a major role on the Internet. You must build your credibility with your target
audience.

Lesson # 7
Automation can save you hours of valuable time. Although there are certain areas of
business that must be personally dealt with, there are many areas that can be completely
automated:

⇒ List management
⇒ Customer follow-up
⇒ Welcome messages
⇒ Thank you messages
⇒ Order processing
⇒ Order fulfillment
⇒ Order confirmation
This can be accomplished using autoresponders, scripts and software programs.
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Lesson # 8
Organization is an essential part of developing a successful business:
⇒ Create a daily work schedule for an organized approach to each day.
⇒ Use an email program that will filter your messages into specific folders.
⇒ Organize your computer folders and files for quick and easy access.
⇒ Create a "Frequently Asked Questions" page to lessen support requests.
⇒ Create templates for frequently used messages.
⇒ Create a page (residing on your computer) that contains a list of affiliate
programs you're promoting. Include your log-in information and hyperlinks for
easy access.

Lesson # 9
Customer satisfaction and support should be your top priority.

Lesson # 10
You have to spend money to make money. You must be willing to invest in your
Internet business including:
⇒ Computer
⇒ Internet Access
⇒ Software
⇒ Domain Name
⇒ Web Hosting
⇒ Education (books, courses, etc.)
⇒ Advertising
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Lesson # 11
Developing your reputation is an absolute must.
Your reputation is one of the most important factors in determining your success. You
must not only portray yourself as a professional, but you must also act the part. Just as
you have certain values that you live by in your personal life, you must also set a certain
standard of ethics by which you conduct your business. In other words, be honest,
ethical and professional in all aspects of your business.
Trust plays a major role in all business transactions (especially on the Internet) and is
not easily acquired. Trust is achieved over time by providing your visitors with quality
information, products and recommendations – not just once, but over and over again.
A business built on honor and integrity will radiate your professionalism.

Lesson # 12
SPAM is a four letter word and will be treated as such.
Professional Internet businesses never use unethical means in which to collect email
addresses. Sending bulk, unsolicited commercial email, better known as SPAM, is not
only unethical, but it will also get your business shut down.
Although this list is far from complete, these lessons should provide you with some
basic guidelines to assist you in developing a successful online business.
To Your Success!
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The Learning Process
The Internet has opened a whole New World of opportunity for all of us. With
the vast amount of information available at your fingertips, it has never been
easier to communicate your message to the world.
A web site will enable you to create your own home on the World Wide Web.
Your home may be as simple or dynamic as you'd like and is only limited by
your imagination.
Although designing a great web site is an important part of developing a successful
online business, it is only one small part of an overall plan.
Although many new Internet entrepreneurs believe that all they need to do to make
money online is to put up a web site, that couldn't be further from the truth.
The truth is developing a successful Internet business takes a great deal of time,
thought and effort. It takes a sincere commitment, a lot of patience, and a lot of personal
drive.
There are a lot of lessons that must be learned, and a lot of failures that must be
endured. However, if you're truly passionate about your business and success, it will
happen -- you will succeed.
A major factor in determining your success is the amount of time you take to educate
yourself. Please don't take this point lightly, as it can literally mean the difference
between your success and failure.
Sure, learning HTML is an important part of designing a successful web site; however, it
is only one small part. You must first develop a strategic plan and design your web site
accordingly.
Prior to designing your web site, here are some questions to assist you in developing
your strategy:
⇒ Who is your target audience?
⇒ What is your most wanted response?
⇒ What products and/or services will you offer?
⇒ Will you sell affiliate products and/or services?
⇒ What type of design will you use?
⇒ Will you design your site or hire a professional?
⇒ How will your site be navigated?
⇒ How will your site be optimized?
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⇒ What type of graphics will your site use?
⇒ Where will you obtain your graphics?
⇒ What graphic formats will you use?
⇒ What fonts will you use?
⇒ How will you design your site for different screen sizes?
⇒ How will you design your site for different web browsers?
⇒ How will you optimize your pages for the Search Engines?
⇒ How will you make your web pages load quickly?
⇒ What type of content will your site offer?
⇒ Where will the content come from?
⇒ How will you gain your visitors' trust?
⇒ How will you build your credibility?
⇒ Will you write your own sales copy or hire a copywriter?
⇒ How will you accept payment through your site?
⇒ How will you process your orders?
⇒ How will you deliver your products or services?
⇒ How will you collect your customers' information and store it within a database?
⇒ How will you automate portions of your business?
⇒ Where will you find the scripts you need?
⇒ What types of scripts will you use? CGI, JavaScript?
⇒ Will you need to hire a professional to write your scripts?
⇒ Will you edit and install your own scripts or hire a professional?
⇒ What kind of computer software will you need?
⇒ Where will you find the software?
⇒ How will you decide on a domain name?
⇒ How will you register a domain name?
⇒ How will you host your web site?
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⇒ How will you upload your files to your server?
⇒ Should your files be uploaded in binary or ASCII mode?
⇒ What should you look for in a quality web host?
⇒ Will you publish an ezine?
⇒ How will you collect email addresses?
⇒ How will you send out mailings?
⇒ How will you drive traffic to your web site?
⇒ How will you advertise your products and services?
⇒ How will you test your advertising?
⇒ Will you offer an affiliate program?
⇒ How will you run your affiliate program?
⇒ How will you market and promote your web site, products and/or services?
Note: If you can’t answer these questions, not to worry…Web Design Mastery
will take you step by step through the entire process – from planning your web
site to marketing and promotion – you’ll learn it all – step by step.

Although this list of questions is far from complete, it will give you a basic idea of exactly
what is involved in developing a successful web site. As you can see, there is much
more to take into consideration than just learning HTML. You must look at the entire
picture and design your web site accordingly. Plan your work then work your plan.
Above all else, you must be willing to invest in your business -- not only monetarily, but
also your time. Although there is a lot of free information available online to assist you,
keep in mind...you get what you pay for.
The great thing is you don't have to reinvent the wheel. There are many successful
Internet entrepreneurs that have been where you are right now. Subscribe to their
publications -- listen to their advice -- purchase their products. If you begin by following
in the footsteps of successful Internet entrepreneurs, you will eventually begin making
your own paths and find your own success.
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Your Strategic Plan
There are millions of web sites on the Internet today with thousands more
being added each day. The competition is fierce and in order to be
successful, you must stay one step ahead of the game.
Although designing a professional web site is an important part of your
strategic plan, it is only the first step. Before you begin the actual design
process, you must first determine your overall strategy and design your web site
accordingly.
Internet marketers have basically two choices:
Î Design a mini web site that focuses on just one product or service, with no other
content of any kind.
Î Design a content web site that includes not only your products and services, but
also information and resources that will be of interest to your target market.
Although both types of sites can be effective, your success ultimately depends on your
site design and marketing strategies. Both will play a very important role.

Content Web Sites
Content oriented sites are sites that provide visitors with content, such as articles,
tutorials, free ebooks and resources. This type of site attracts their target audience with
incentives. Their products and services are mentioned on the main page with a link to
further information.
Content sites usually profit by educating their visitors. For example, a content site
focusing on dog grooming might provide a basic tutorial to assist their visitors in learning
how to groom a dog. They provide this tutorial completely free; however, the main
purpose for this tutorial is to educate their visitors and promote their products.
When you provide your visitors with quality information that teaches and informs, you
are not only gaining their trust in you by sharing your expertise, but you're also building
your credibility, which is very important on the Internet.
The key to using this technique effectively is to provide content that targets your
potential customer.
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Mini-Sites
Mini-sites are different from content sites, as they don't provide any content. They
usually contain one or two pages and completely focus on one product or service.
Basically, the site is just a sales letter for the product.
Note: Web Design Mastery will show you exactly how to build a mini-site and how
to host a number of sites with only one hosting account.

No matter which type of site you design, keep in mind, your web site is a direct
reflection of you and your business. The appearance of your web site is the most
important factor in determining your web site's value. If your site doesn't look
professional or pleasing to the eyes at first glance, it's perceived value will be low. The
perceived value of your web site will have a great impact on your success.
On the other hand, you may have a great web site, well designed and a quality product
or service, but if it takes too long to load, the value will still be perceived as low. Why?
Your potential customer will not wait – ultimately costing you business.
If you're serious about your Internet business, designing a web site specifically designed
to sell your products is an essential part of your success. Everything within your web
site should have one specific purpose -- getting your visitors to take action.

Your Strategy
Prior to designing your web site, you must decide on the type of response you're looking
for. For example, if you're selling a product, the response you're most-likely trying to
achieve is to make a sale. If you're developing a content site, your main goal for every
page of your site should be to lead your visitors to your sales page. You can accomplish
this in a number of ways, including:
1) Display a graphic image of your product on your main page with a short ad and a
link leading to your sales page.
2) Create a "Products" section within the navigational menu of each page with a
short description and link to each of your products.
3) Write articles that focus on the same topic as your product. At the end of the
article, within your bylines, provide your visitors with information about your
product.
4) Write tutorials that target your potential customer. At the end of the tutorial,
provide information about your product.
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5) Provide your visitors with a free autoresponder course. Your course should
identify a problem, provide advice in regard to solving the problem and provide
the solution with your products or services. Keep in mind, your course should not
be written like a sales letter. It must provide quality information written to teach
and inform.
No matter what type of response you're looking for, your site must be specifically
designed to achieve your goal.
Every part of your web site must be strategically designed. From your overall design to
your sales copy -- each will play a very important role.
Your web site is the most important sales tool you have. A professional web site should
be pleasing to the eyes, well organized, easy to navigate, load quickly and be optimized
for the Search Engines.
Above all else, you must specifically design your site for your potential customers.
Provide them with the information they desire, while continually mentioning the benefits
of your products, and you'll reap the rewards.
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Basic Guidelines
The appearance of your web site is one of the most important aspects of
your success. Your product or service will literally be judged by the
appearance of your web site.
Poor web design is one of the leading causes of small business failure.
There are literally thousands of home-based Internet businesses struggling
to make a living online. Most, make very little or no money and end up closing their site
in defeat.
I have received many messages over the years from struggling Internet marketers
wanting to know if I could look at their site and tell them what they're doing wrong. Most
of the time, I can tell them the problem as soon as their site has loaded -- poor web
design. They failed to take the time to learn how to properly design their sites -- how to
design a professional looking site specifically designed to sell their products and
services.
If you really want to succeed, you must take the required time to educate yourself.

Creating a Template
When you begin designing your web site, your goal should be to create a template that
you can use to create each page of your web site. This will give your entire site the
same look and feel.
A template is simply a web page "shell" that contains your entire page design, logo,
images, navigational links and a specific area for your content. However, your template
won't contain any content, as each time you create a page with your template, you'll
save it with a different page name.
Note: Web Design Mastery will take you step by step through the entire process
of designing a basic web site template and an advanced professional web site
template.
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Formatting Your Pages
I highly recommend placing your entire page content within HTML tables. Tables will
enable you to have complete control over your content and how it will be displayed.
For example, you can create three tables, stacked on top of each other, for each section
of content. The cellpadding, cellspacing and border attributes should be set to "0" to
enable your tables to seamlessly flow together. In addition, the widths for each table
should be the same. The top table would contain your page header content, the middle
table would contain your content and the bottom table would contain your footer
content.
As placing your entire page content within a single table will significantly increase your
site's load time, stacking your tables will enable you to benefit from the powerful
formatting capabilities of tables, while at the same time, keep your site's load time down.
If you've ever designed a web page without using tables, you know how limited you are
as to how your content will be displayed. Your text will be displayed right up against the
left border and will span across the entire width of your page -- certainly not a good way
to design a professional looking web site.
Tables will enable you to display your content in sections like a newspaper, set up a
specific number of rows and columns, and even place additional tables within your main
content table to create special content sections with colored backgrounds.

Your Storefront
Your main page is the storefront for your business and should specifically let your
visitors know exactly what you're offering. If your potential customer can't find your
product or service, they definitely won't waste a lot of time looking for it. They'll go on to
the next site and probably never return. They're visiting your site for a specific purpose.
They want something your site offers. Provide them with what they're looking for and
you'll reap the benefits.
Branding will play a major role in your success. Make sure you place your company
logo and slogan in the top left corner of each page. This will not only assist your visitors
in remembering your site, but it will also give your pages the same look and feel.
Instead of trying to cram all your content into your main page, consider creating
sections. These sections can contain highlights of your information with a link to further
information. You can set your sections up in tables with colored heading sections for
information such as articles, products or whatever you'd like.
It's much better to keep your main page down to the most essential elements and link to
the detailed informational pages.
A good rule of thumb is "less is more." In other words, keep your main page as small as
possible and include your most important elements.
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Navigation
When you begin designing your pages, keep in mind, your visitors may enter your site
from pages other than your main. Make sure you include good navigational links on
every page. Place your navigational links together at the top, bottom, left or right side of
the page. Use tables to neatly align your links and maintain a nicely organized and
uniform appearance throughout.
Try to keep the number of clicks required to get from your main page to any other page
on your site down to three or four.

Fonts
One of the most important parts of a web page is text. The way in which you display the
text on your web page will have a great impact on your success. It can make your page
look very professional or very unprofessional.
When placing text within your web page, always be consistent with your fonts. In other
words, don't use different fonts throughout your pages. The standard fonts used on the
Internet are Arial and Verdana. The standard text size is 2.
Arial and Verdana are the standard simply because they are the easiest to read on a
computer screen.
Headlines, which require a larger font size, are a bit different. A popular headline font
used is Georgia, as it displays nicely in the slightly larger font size.

Background and Text Colors
Use caution when selecting your background and text colors. Busy backgrounds make
text difficult to read and draw the attention away from the text. In addition, always be
consistent with your background theme on each page of your site.
Select your colors very carefully, as colors affect your mood and will have an affect on
your visitors as well.
Bright colors, such as yellow and orange, cause you to become more cheerful or happy.
Colors such as blue and purple have a calming effect. Dark colors, such as brown and
black, have a depressing effect.
A good rule of thumb is to use colors based on the type of effect you're trying to
achieve. However, it's always best for your text areas to have a white background with
black text.
Above all else, you must take the time to educate yourself before you begin. I can't
stress this point enough. If you don't, you're honestly just wasting your time. Although it
may take a little longer, it will be well worth it in the long run.
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Note: Did you know, in order to display specific colors within a web page, you
must use special color codes? Web Design Mastery provides you with a
complete 256 Safe Color Chart to enable you to select your colors and copy and
paste the codes into your pages.

WebDesignMastery.com

Page 23

Web Design Mastery

Essential Components
Although the Internet has provided a wealth of opportunity for all of us, it
has also created a breeding ground for scam artists. Internet users are very
reluctant to make purchases online, and share their personal information.
For this reason, you must take every opportunity to convey your
professionalism -- from your web site, products and services, to your
customer service, each will play an important part in your success.
The moment your site loads, your visitors will have an instant reaction -- your site will
either convey your professionalism or your amateurism. If your site doesn't look
professional, your visitors may leave your site prematurely and never return.
If you're not confident in your ability to design a professional looking web site, it would
be in your best interest to hire a professional.
In addition to having a professional appearance, a professional web site should possess
the following essential components:

Domain Name
In order to establish credibility, you must be willing to invest in your own domain name
and professional web hosting. Web sites hosted on free servers are not taken seriously
and will suffer a serious loss of business. Your visitors may feel that if you don't have
your own domain, you may not be a credible company. They'll simply take their
business elsewhere.
Note: Did you know your domain name will play a role in how well your site ranks
in the Search Engines? Web Design Mastery will provide you with the exact
information you need to select a quality domain name for your web site.

Professional Logo
A professional looking logo is an absolute must. Not only will it give your site a more
professional appearance, but it will also enable your visitors to recognize your brand.
Your logo should be displayed in the top left corner of each page of your web site.
If you're not confident in your ability to design your own logo, you can get a professional
logo designed for just $25 at gotlogos.com. http://www.gotlogos.com
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Theme-based Content
Your web site should focus on a specific subject and provide a variety of information
that relates to the subject. For example, if your web site focuses on dog grooming, your
pages might include all of the following:
• Dog grooming articles
• Dog grooming ezine (newsletter)
• Dog grooming tips
• Dog grooming accessories
• Links to Dog Grooming resources
• Dog grooming news links
• Dog grooming photographs
Content comes in a variety of forms including news, articles, tips, horoscopes, weather
and resource links. Although fresh, original content is preferable, there are a variety of
free resources available on the Internet that will provide you with free content.
The following web sites provide free articles for publication:
Web-Source.net http://www.web-source.net/articlesub.htm
Mega-Success http://www.mega-success.com
Marketing Seek http://www.marketing-seek.com
The following web sites provide free syndicated content:
Syndicator http://www.web-source.net/syndicator.htm
isyndicate http://www.isyndicate.com
Moreover http://www.moreover.com
Screaming Media http://www.screamingmedia.com

Email Capture
Collecting your potential customers' email addresses is an absolute must. Whether you
publish an ezine, provide web site and/or product announcements or tips, you must take
every opportunity to capture your visitors' email addresses.
Display a subscription form on every page of your web site.
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Privacy Policy
Internet users are becoming more and more concerned with their privacy. However,
there is something you can do to ease their minds.
Create a page on your web site called "Privacy" and let your visitors know exactly how
you will be using the information you collect.
This page should include an explanation of all of the following:
• How do you plan on using their information?
• Is their information sold or shared with a third party?
• Why do you collect their email address and how will it be used?
• Why do you track their IP address?
• Let your visitors know that you're not responsible for the privacy issues of any
outside web sites you may be linking to.
• Why do you use order forms and what do you do with the information acquired?
• Do you run contests and what do you do with the information?
• Do you have a discussion forum or message board? Let your visitors know that
any information that is disclosed in these areas becomes public information and
that they should exercise caution.
• Do you have security measures in place to protect the loss, misuse and alteration
of the information under your control? If so, let your visitors know.
• Let your visitors know how they can opt out of your mailing lists.
• Provide your visitors with your contact information should they have any
questions about your privacy statement.
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About Page
An "About" page is an essential part of a professional web site. Your potential
customers want to know exactly who you are.
Create a page to add to your web site called "About" and include all of the following:
1. A personal or professional biography
2. A photograph of yourself
3. A complete description of you and/or your company
4. Your web site and/or company objectives
5. Your name, address, phone number and email address
It is very important that you include an "About" page -- especially if you're selling a
product or service. You must do everything in your power to put your visitors' minds at
ease.

Testimonials
A great way to build your credibility with your potential customers is to display your
customer testimonials. Include your customer's name, email address and web address
with each unsolicited testimonial to increase believability.
You can find a nice script that will rotate your testimonials at Willmaster.com.
http://www.willmaster.com

Money Back Guarantee
To further increase your credibility, you must completely remove your potential
customers' risk. Provide them with a solid, no risk, money back guarantee. This will put
their mind at ease by building their confidence in you and your product.

Feedback
Many times, potential customers will have questions about your products and services.
Instead of displaying an email address on your web site, consider using a feedback
form.
Create a page on your web site called feedback and place a form on this page to enable
your visitors to contact you.
Your personal response to your potential customers can literally determine whether or
not you're going to make a sale.
You can find a nice feedback script at Willmaster.com. http://www.willmaster.com
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Secure Server
If you're processing your customers' orders online, you must place your order form on a
secure server. Not only will a secure server protect your customers' personal
information, but it also provides him/her with added confidence in placing an order with
you.

Copyrights
Display your copyright information at the bottom of each page. It's best to include both
the word Copyright and the © symbol, as some countries don't recognize one or the
other.
Your copyright might look like this:
Copyright © Year Company Name
By taking the time to ensure your site possesses these essential components, you will
increase your chances of success considerably.
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Essential Tools
Developing a successful web site takes a great deal of planning and preparation. An
important part of your preparation is obtaining the essential tools of the trade.
Note: Web Design Mastery provides you with a complete reference guide
loaded with quality resources to assist you.

HTML Editors
An HTML editor is a software program used to create and edit HTML
documents.
Although some Internet marketers prefer to write their own HTML code, most prefer to
use an HTML editor, as it can greatly simplify a somewhat difficult process. However,
using an HTML editor has its disadvantages, as some editors have a tendency to add a
lot of unnecessary coding and may not support the latest technologies.
Whether you will be writing your own HTML or using an editor, taking the time to learn
HTML is very important. Not only will you gain your independence, but you'll also have
the ability to add special effects that many HTML editors don't support.
Here are some popular HTML editors:
Macromedia Dreamweaver
http://www.macromedia.com/software/dreamweaver/
A popular WYSIWYG (What you see is what you get) HTML editor -- great for beginners
and advanced users alike.
Coffee Cup
http://www.coffeecup.com/html-editor/
A popular HTML editor that's great for beginners as well as advanced users -- includes
a built in browser that will enable you to instantly preview your HTML as you go.
Hot Dog Professional
http://sausage.com/products/index.html
Three HTML editors, including HotDog Junior for children, PageWiz for the novice user
and Professional for advanced and budding webmasters.
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Text Editors
A text editor is a software program used for editing plain text that doesn't add any
special formatting.
If you're considering writing your own HTML code, you'll need a good text editor.
Although it will certainly be more time consuming, your code will be much cleaner and
can reduce your file size considerably.
In addition to using a text editor to write HTML, it can also be used to edit scripts and
write articles.
If you have a Windows operating system, Note Pad is the preferred text editor. It should
already be installed on your computer.
Although Note Pad is a great little text editor, it can't handle large files and is much
better suited for smaller jobs. You may find that you'd like an editor that is more
powerful, such as:
NoteTab Pro http://www.notetab.com/
TextPad http://www.textpad.com/
Note: Web Design Mastery provides you with an informative text editor tutorial
that will provide you with some important information in regard to using and
selecting a text editor.

FTP
File Transfer Protocol, better known as FTP, is a procedure used to upload and
download files to and from your web server.
Although many HTML editors will enable you to edit and transfer pages to your server,
an FTP program is still an essential tool, as you must have complete control over the
files on your server.
An FTP program will enable you to upload scripts, set file permissions, create folders
and transfer files to and from your server.
In order to use FTP, you'll need to download and install a software program on your
computer. The most widely used FTP program is WS FTP Pro http://www.wsftp.com.
Note: Web Design Mastery provides you with a complete step by step FTP
tutorial with examples and screen shots.
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Graphics Editor
A graphics editor is a software program that will enable you to design and edit graphics.
Graphic design is an intimidating subject for many Internet entrepreneurs. However,
most of us must learn some basic design techniques in order to avoid the high costs of
hiring a professional designer.
The most popular program used by Internet marketers is Paint Shop Pro. This powerful
program is the only program you'll need to design professional looking graphics.
http://www.jasc.com/
Note: Web Design Mastery provides you with a complete step by step graphics
tutorial that will assist you in learning some basic design techniques.

Zip/Unzip Software
A Zip file is an "archive" of one or more files compressed into one file for easy
distribution.
Zip files are used to compress and transport file archives over the Internet. It is the
preferred method used for electronic file distribution, as rather than downloading several
different files, you can simply download one Zip file. In addition, the download time will
be minimized, as the files within the Zip archive are compressed.
Once a Zip file is downloaded, it can be easily opened and extracted (unzipped) with a
Zip/Unzip software program.
Although there are many Zip software programs available on the Internet, WinZip is the
most popular. WinZip makes working with file archives simple. It features an easy pointand-click, drag-and-drop interface for viewing, extracting, adding, deleting and testing
archived files.
You can download a fully functional evaluation version here:
http://www.winzip.com/download.htm
Note: Web Design Mastery provides you with a complete step by step ZIP tutorial
that will teach you how to create and open ZIP files.
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Email
Although most Internet Service Providers include email accounts for their customers,
these accounts aren't adequate for an Internet business -- especially if you get a large
amount of email. Not only do the email addresses contain your ISP's name, but they are
also very limited on features and options.
The two most popular email clients used online are Outlook and Eudora. These
programs will enable you to download email from your server and offer features, such
as sorting and filtering, and will enable you to easily organize your email messages.
What's more, your email address will be your own domain -- not someone else's.
Eudora http://www.eudora.com
Outlook http://www.microsoft.com/
Your webmaster toolbox will play an important part in your success. Take the time to
ensure your toolbox contains these essential tools and you'll be well on your way to
designing a professional web site.
Note: Think there’s really nothing to learn about sending an email? You may be
surprised. Web Design Mastery provides you with an informative tutorial that will
teach you how to properly format your messages, how to include an email and
web address so that it automatically creates a clickable link and much more.
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Search Engine Preparation
An important part of developing a successful web site is attracting a steady
stream of targeted traffic.
A significant amount of web site traffic originates from the major Search
Engines. A Search Engine is a web site that indexes web pages. These sites
run software programs called "Spiders" or "Robots" that continuously crawl
the Internet in search of new web pages to index.
When you visit a Search Engine and you're looking for something in particular, you type
in a few words that best describe what you're looking for. These words are known as
keywords. The Search Engine will return a list of web sites that are most relevant to
your keywords.
When a Search Engine indexes a web page, it scans the page in search of specific
keywords. The pages that rank high when a search is returned are the pages that are
most relevant to the search query.
If your page doesn't rank in the top 10 or 20 results when doing a keyword search at the
Search Engines, your target audience won't be able to find you.
When designing your web pages, you must specifically optimize each page of your web
site. Each page should target one specific subject and be optimized with keywords that
best describe the subject.
When designing your web pages, you must specifically optimize each page of your web
site. Each page should target one specific subject and be optimized with keywords that
best describe the subject.
Optimizing your web pages will include all of the following:
• Selecting the most relevant keywords for each page
• Placing the META keyword and description tags within the head section of each
page
• Using your primary keywords as your page title
• Placing keywords within your image ALT tags
• Placing your primary keywords within heading tags
• Using your primary keywords as image names
• Using your primary keywords as page names for hyperlinks
• Using keywords within your body text
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Keywords/Keyword Phrases
A keyword is a word that best describes your web page. For example, if your web page
is focusing on dogs, your best keyword will be "dogs."
A keyword phrase is two or more words that best describe your web page. If your web
page is focusing on grooming a dog, your best keyword phrase will be "dog grooming."
When optimizing your web pages, you should concentrate on just a few keyword
phrases for each page. These keyword phrases should directly relate to your subject.
Avoid using general one-word keywords, as you definitely won't rank high in the Search
Engines.
When you begin optimizing your web pages, each page should be optimized for a
different primary keyword phrase. For example, if you're selling dog grooming products,
your main page would of course be optimized for dog grooming products. However, you
might have another page that targets dog grooming tables. And, another that targets
dog grooming kit. And, another that targets dog grooming scissors. See how that
works? A highly targeted keyword phrase will attract highly targeted traffic.
The key to ranking high in the Search Engines and driving highly targeted traffic to your
site is to select highly targeted, product specific keyword phrases that are less
competitive and less generalized. You don't want to target every little possible keyword;
you want to focus on your primary keyword phrases for each page.
Your first step towards optimizing your web pages will be to download a great little tool
called Good Keywords http://www.goodkeywords.com. This is a free software program
that will enable you to type in a specific keyword and it will return a list of keyword
phrases.
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As the competition for highly popular keywords is fierce, you will significantly increase
your chances of receiving a high ranking in the Search Engines by targeting the less
popular keyword phrases. And in turn, significantly increase your traffic.
For example, if your web page focuses on grooming a dog, you would type the general
keywords "dog grooming" into the Good Keywords search box. The search would return
a variety of more targeted keyword phrases. The keyword phrases that should be
selected are those that are a little less popular, yet much more targeted.
Selecting the right keyword phrases is the first step towards ranking high in the Search
Engines.
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Web Page Optimization
Selecting the right keyword phrases for each page of your web site is the
first step towards ranking high in the Search Engines. However, it is only the
first step.
In addition to selecting targeted keyword phrases, you must also strategically
optimize your page including:
• META description tag
• META keyword tag
• Title
• Image ALT tags
• Image names
• Heading tags
• Hyperlinks
• Body text

<META>
The META description tag will contain a description of your site. This description will be
visible in some of the Search Engines when your site is returned in a search.
Your description should include your site's most important keyword phrases.
Example:
<META name="DESCRIPTION" content="Providing dog grooming tips, supplies
and training.">
The META Keywords tag will contain a list of your keyword phrases separated with a
comma. Your primary keyword phrase should be first, followed by one or two secondary
keyword phrases.
Example:
<META name="KEYWORDS" content="dog grooming tips, dog grooming
supplies, dog grooming training">
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<TITLE> Tag
Just as you must place your keyword phrases within your META description and
keyword tags, you must also use your primary keyword phrase as your web page title.
Nothing more should appear between the <TITLE> and </TITLE> tags except your
primary keyword phrase.

<IMG ALT>
An image Alt tag follows your graphic address or URL in your HTML code. These words
will be displayed in place of your graphics through an older browser or when your
visitors have their graphics turned off.
To fully optimize your graphics, insert your keyword phrases within the Alt tags of your
graphics. At a bare minimum, make sure you use enough images to display all of your
keyword phrases. Remember...your primary keyword phrase should always come first.
Example Images (Notice the images are named using the three primary keyword
phrases):
dog_grooming_tips.jpg
dog_grooming_supplies.jpg
dog_grooming_training.jpg
Example:
<IMG SRC="WIDTH="80" HEIGHT="105" dog_grooming_tips.jpg ALT="dog
grooming tips">
<IMG SRC="WIDTH="80" HEIGHT="105" dog_grooming_supplies.jpg ALT="dog
grooming supplies">
<IMG SRC="WIDTH="80" HEIGHT="105" dog_grooming_training.jpg ALT="dog
grooming training">

<H?> Tag
Heading tags are used to separate topics and range from <H1> being very large and
bold to <H6> which is very small and bold. Some Search Engines place relevance on
text displayed within the heading tags. Top priority is placed on the highest listed
heading tag.
Your keyword phrases should each be used as a heading for sections within your web
page (placed in the same order as your keyword phrases within your META keywords
tag) and placed within an appropriate heading tag. These headings should be followed
by some descriptive text.
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Your headings should look something like this:

Dog Grooming Tips

Your descriptive content containing your keyword phrase.

Dog Grooming Supplies
Your descriptive content containing your keyword phrase.

Dog Grooming Training
Your descriptive content containing your keyword phrase.

<A HREF> Tag
When creating links on your web page, your links should be displayed together with a
small image in front of each link. This image might be a graphic bullet, arrow, or
whatever you'd like. These images will not only enhance your web page, but they will
also enable you to place your keyword phrases within the Alt tags.
When you begin creating your links, make sure the page name, image name and page
description text all contain your keyword phrases.
Your HTML code might look something like this:
<img src="dog_grooming_tips.gif" alt="dog grooming tips"><a
href="dog_grooming_tips.htm">Dog Grooming Tips</a>
<img src="dog_grooming_supplies.gif" alt="dog grooming supplies"><a
href="dog_grooming_supplies.htm">Dog Grooming Supplies</a>
<img src="dog_grooming_training.gif" alt="dog grooming training"><a
href="dog_grooming_training.htm">Dog Grooming Training</a>

<BODY>Text</BODY>
Optimizing your text is another important step towards ranking higher in the Search
Engines. Your web page should contain plenty of text and should contain each of your
keywords and keyword phrases used in different variations. If all of your keyword
phrases you've listed within your META tags aren't found within your text, the Search
Engines will simply ignore them.
Note: Web Design Mastery provides you with a complete step by step Search
Engine optimization tutorial that will assist you in ranking high in the Search
Engines.

WebDesignMastery.com

Page 38

Web Design Mastery

Search Engine Submissions
Once you've optimized your web pages and uploaded them to your server, your next
step will be to submit your main pages to the Search Engines. However, don't submit
your pages to Google. Your pages will rank much higher if you allow this Search Engine
to find your pages on its own.
You may want to consider creating a site map for your site and submit this page to
Google instead. A site map is a page that outlines how your pages are set up and linked
together. If you design a site map with links to all of your pages, the Search Engine
robots can easily spider and index them.
Taking the time to optimize each of your web pages is the most important step you can
take towards ranking high in the Search Engines and driving your more traffic to your
web site.
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Writing Effective Sales Copy
A professional looking web site is a very important part of developing a
profitable Internet business. However, your sales copy is just as important - each will play a major role in your success.
The key to writing effective sales copy is simply learning how to write
persuasive words specifically written for your targeted potential customer.
You must feel their needs and write your copy with passion, excitement and benefits.
Tell them exactly what's in it for them by writing copy that evokes a specific emotion and
stresses your product's benefits.
Use the following formula when writing your sales copy:
A - Attention - Use a powerful headline that demands attention
I - Interest - Intrigue interest and create curiosity
D - Detail - Provide details about your product or service
A - Action - Call for action
When you begin writing your copy, your text should be written in a black, legible font
with a light background. Avoid using fancy fonts or backgrounds that will make your text
difficult to read. Write in small blocks of text with a space between each block. There is
nothing that will make your visitor click away faster than a sea of black text –so make
sure you use plenty of white space.
A great way to write your copy and come up with new benefits is to use the "so what"
strategy. After each sentence, say to yourself, "so what" and then elaborate.
Example:
XYZ computers are lightning fast. (so what) They can process information faster than
any other computer on the market. (so what) Your programs will instantly load on
command, (so what) saving you hours of valuable time and frustration over the life of
your computer.
Remember...benefits sell not features.

Headline
The first and most important part of your sales copy is the headline. If your headline
doesn't instantly capture your targeted potential customers' attention, and arouse a
specific emotion, the rest of your sales copy will be useless.
In order to write an effective headline, you must learn how to use specific words to
achieve a specific reaction.

WebDesignMastery.com

Page 40

Web Design Mastery

Before writing your headline, you must first learn a little bit about the basic human
motivators. According to psychologist Abraham Maslow, human behavior is always the
result of one or more of five basic needs. He listed these needs in a sequence that he
refers to as "the hierarchy of human needs."
He believes that until a less important need is met there won't be any desire to pursue a
more important need. Below are the five human motivators, beginning with the basic
needs and continuing to the most important needs.
Physiological - Basic human needs include hunger, thirst, shelter, clothing and sex.
Safety (Security) - Human need for physical, emotional and financial security.
Social (Affiliation) - Human need for love, affection, companionship and acceptance.
Esteem (Self Esteem) - Human need for achievement, recognition, attention and
respect.
Self-actualization - Human need to reach their full potential.
When you are aware of the basic human needs, you can incorporate these needs into
your writing. A great headline will appeal to your potential customers' emotions. You
must feel their needs, wants and desires and write your headlines with passion and
emotion.

Introduction
Just as your headline is a very important part of your sales copy, the first paragraph is
just as important. Studies have shown that if your headline attracts your potential
customers' attention, and you can maintain their attention through the first paragraph,
chances are they'll read the rest of your copy.
The first paragraph should clearly define the benefits that will be outlined within your
sales copy -- identify a problem and promote your product or service as the solution.

Subheadings
Subheadings are basically just smaller headlines used to break up your text blocks.
They also provide your readers with important highlights of your paragraphs.
Use plenty of subheadings throughout your copy, as not all of your visitors will read your
copy word for word. They'll simply scan it and only read what catches their attention.

Remove the Risk
You must provide your potential customers with a solid, no risk, money back guarantee.
In addition, provide a limited time free trial or download that will completely remove their
risk. This will build your potential customers' confidence in you and put their mind at
ease.
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Call for Action
Once your potential customer has read your sales copy, you must direct them to your
order page by asking for the order.

Use a P.S.
When your visitor scans your sales message, chances are they'll read your headline,
sub headlines and your PostScript message. Place your most important benefits within
your PS message.

Provide Testimonials
Testimonials provide a great way to reassure your visitors. Blend your testimonials in
with your sales message. Avoid making your visitors have to click to another page to
view your testimonials -- chances are, they won't. By blending your testimonials in with
your sales message, you can ensure they will be read.

Long Copy verses Short Copy
It is a proven fact that long sales copy out-sells short sales copy. However, some
visitors do prefer a short sales letter. You can provide your visitors with both. For those
who prefer a short sales letter, provide opportunities to click through to your order page
prior to ending your sales letter.
Try to keep your sales letter all on one page. Your visitors would much rather have to
scroll through your letter than click through and load another page. With each additional
click, you'll lose a percentage of your potential customers.
Your words should seamlessly flow together from your headline through to your order
page. Every word, sentence and headline should have one specific purpose -- to lead
your potential customer to your order page. The simple, well-designed web sites with
killer sales copy make the sales.
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An Introduction to HTML
Note: Web Design Mastery will begin with the very basics of HTML and take you
step by step through some advanced coding techniques. You will be provided
with the exact HTML codes and the browser view for each code. You simply copy
the code, paste it into your page, and edit to suit your needs – It’s that simple.

Following is an excerpt from the introduction to HTML section of Web Design Mastery.

What is HTML?
HTML stands for hypertext markup language, which is the standard code format used to
create a web document.
These codes, also referred to as tags, are enclosed by the lesser than (<) and greater
than (>) brackets and may be written in capital or lower case letters.
The opening bracket is followed by an element, which is a browser command, and ends
with the closing bracket.
Element

<font>
An element may also be followed by attributes, which are words describing the
properties of the element, and further instruct the browser.
Element Attribute Value

<font size="2">
Attributes are only contained in the opening tags to the right of the element and are
separated by a space and followed by an equal (=) sign. The value follows the equal
sign and is enclosed in quotes.
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Basic Document Structure
Below is a very basic HTML document structure. It contains the opening HTML tag, the
TITLE tag enclosed between the opening and closing HEAD tags, the opening and
closing BODY tags and the closing HTML tag.
All of your text, graphics and any additional HTML codes will be placed between the
<BODY> and </BODY> tags.
<HTML>
<HEAD>
<TITLE>Your Web Page Title</TITLE>
</HEAD>
<BODY>
</BODY>
</HTML>
Each HTML tag above contains an opening tag and a closing tag. The opening tag is
written with the command enclosed with brackets.
Example:

<HTML>
The closing tag contains a forward slash followed by the command enclosed with
brackets.
Example:

</HTML>
The opening tag is telling the browser to begin the specified action and the closing tag is
telling the browser to end the action.
The proper way to write HTML is to place your closing tags in sequence with the
opening tags.
This is an example of a properly written code:

<B><I>Example</I></B>
This is an example of an improperly written code:

<B><I>Example</B></I>
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Note: If you were reading this within Web Design Mastery, this tutorial would
continue and take you step by step through the HTML codes with descriptions,
codes and browser views.
Following is another example:

Center Align <P align=”center”>
In the following example, we'll focus on centering your text using the Paragraph tag.
Type <P align=”center”> on the line directly above Hello World, as shown in the
example below.
Although your headline text can be center aligned, make sure you never center align
your body text, as it looks highly unprofessional. Your body text should always be left
aligned.
Your HTML will look like this:

<HTML>
<HEAD>
<TITLE>Your Web Page Title</TITLE>
</HEAD>
<BODY>
<P align="center">
Hello World
<P>
Welcome to my first web page.
</BODY>
</HTML>
Once you've typed in the text, if you're using Coffee Cup, you can preview your page by
clicking on the "Preview" tab at the top of the editing window. If you're using a text
editor, you must first save your page by going to "File" - "Save.” You can view your
page by opening it within your web browser. If your page is already open within your
web browser, you can simply click on "Reload" at the top of the browser to view your
changes.

Browser View
Hello World
Welcome to my first web page.
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Using a Table to Format Your Page
Note: Web Design Mastery will take you step by step through the design process
of your first web page.

Following is an excerpt from the more advanced HTML tutorial of Web Design Mastery.
Tables will enable you to display your content in sections like a newspaper, set up a
specific number of rows and columns, and even place additional tables within your main
content table to create special content sections with colored backgrounds.
When you begin designing a web page, I highly recommend placing your entire page
content within HTML tables. Tables will enable you to have complete control over your
content and how it will be displayed.
If the pages you’re creating will be small, you can place all of your content into one
table. When you do so, you can adjust your table’s cellspacing to keep your text from
displaying so close to the left border of your page. The higher the cellspacing value, the
further away from the left border your text will be displayed.
If you’re just starting out, you may want to use a simple table format that will display
your navigational links on the left or right hand side of the page, and your text and other
information on the rest of the page. Basically, in two columns like this:
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YOUR HEADING TEXT
Your Text

Slogan

Navigation
Link
Link
Link
Link
Link

| Privacy Policy | About | Feedback |
Copyright © Year Company Name

When you’re ready to start your web page, simply create your table within your HTML
with a border. This will enable you to see exactly where your borders are so that you
can make sure everything is displaying properly. Once your page is complete, you can
remove the border.
Note: If you were reading this section within Web Design Mastery, in the next
section, we would be going over the entire table code, step by step, that was
used to create the example web page template above.

Please note, if you will be creating large pages, placing your entire page content within
a single table will significantly increase your site's load time and is not recommended.
Instead, you can create two or three tables (depending on the size of your page),
stacked on top of each other, for each section of content. The cellpadding, cellspacing
and border attributes should be set to "0" to enable your tables to seamlessly flow
together. In addition, the widths for each table should be the same. The top table
would contain your page header content, the middle table would contain your content
and the bottom table would contain your footer content. We’ll go over table stacking
within the Advanced Web Design guide.
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Web Page Template
Note: Web Design Mastery will take you step by step through the design process
of a professional web site template.
Below is an example web page template. It is a simple design with a clear navigational
layout on the right side and bottom. Your main goal when designing your web page
should be to create a template that you can use to create each page of your web site.
This will give your entire site the same look and feel.
The best web sites are simple, yet professional in design, load quickly and provide an
easy navigational system.
Web Page Template Screen Shot
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Note: If you were reading this within Web Design Mastery, the next section would
take you step by step through the entire design process of the professional web
site template above.
You would not only learn exactly how the page was designed, but you’d also learn how
the content tables were created, how to create the navigational buttons that change
when you place your mouse over them, how the graphics were created – nothing is left
to the imagination. Web Design Mastery provides you with detailed instructions, screen
shots, browser views and copy and paste codes – It just doesn’t get any easier.

Click Here to Order Web Design Mastery
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Launching Your Web Site on the
Internet
When you're ready to launch your web site, you'll need to make two very
important decisions -- what your domain name will be and where you will
host your new site.
A domain name is used to locate a particular web site on the Internet. It is a
part of the Uniform Resource Locator (URL) and instructs the browser as to
where to find a particular web page.
When a web address (http://www.domain.com) is typed into the browser, the web server
will look for a page called index. This page may have different extensions, such as .htm,
.html, or .shtml and will be displayed when the URL is called.
Additional pages within the site are called by including the URL followed by a forward
slash and the page name. http://www.domain.com/page.htm
Selecting a quality domain name is of the utmost of importance. Not only will it tell your
potential customers what your business is all about, but it will also play a role in
branding.
A good domain name is one that will be immediately remembered by your visitors, as it
connects with something they're interested in.
A great domain name is one that can be guessed by a potential visitor looking for
something in particular. For example, if someone is looking for information on dog
grooming, they might type in: http://www.doggrooming.com. A great domain name will
enable a potential visitor to guess the web address and will contain your most relevant
keyword phrase.
Here are some basic guidelines to assist you in selecting a great domain name:
1) Select a domain name that contains your most relevant keyword phrase.
2) Your domain name should be easily remembered.
3) Avoid using abbreviations or anything that will be difficult for your visitors to
remember.
4) Keep your domain name as short as possible.
5) Select a quality domain name that will grow with your business.
Although there are many new domain extensions available, dot.com is still the best
choice.
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There are many companies online that will enable you to register a domain name.
Although Network Solutions is the original domain name registrant, there are now many
less expensive options available. You may want to do some research to find a registrant
that meets your needs.
http://www.networksolutions.com
If you're just starting out, you may want to select a hosting company prior to registering
your domain name, as many hosting companies will register the name for you when you
set up your hosting account.

Web Hosts
A Web Host is a company that provides you with server space for your web site. This
includes all of your web pages, graphics, scripts and files.
When your web address is typed into a browser, your web host is being contacted to
locate and display the requested page.

Free verses Professional Web Hosts
All Web Hosts are not created equally. There are a number of free hosting services
available on the Internet. However, if you're designing a web site for business purposes,
you should NEVER host your web site with a free host.
In order to establish credibility, you must be willing to invest in your own domain name
and professional web hosting. Web sites hosted on free servers are not taken seriously
and will suffer a serious loss of business.
Your visitors may feel that if you don't have your own domain, you may not be a credible
company. They'll simply take their business elsewhere.
Not only is professional credibility a great reason not to host with a free service, but
many Search Engines won't even index a site hosted on a free server.
If you're serious about your business and you have a sincere desire to succeed, having
your own domain name and professional hosting is a must.
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Selecting a Web Host
When selecting a professional web host, your first consideration should be the
company. Check out their background. Talk with some of their customers and ask them
if they've been satisfied with their service.
Do some research:
• How many customers do they serve?
• What is their uptime percentage?
• Do they require you to make payments in advance?
• Do they charge set up fees?
• How is their customer support? Test them.
• Do they offer fast connections?
• How much daily transfer do they allow?
• Will you be charged additional fees if you exceed your daily transfer?
• Do they offer shopping cart software to process your orders?
• Do they offer secure servers?
• Will you be provided with your own CGI-bin?
• Can you upgrade free of charge?
Web hosting prices vary greatly. When selecting a host, make sure you're getting
exactly what you're paying for. Keep in mind, a lower monthly rate will not benefit you if
your site is down a lot, slow, or customer service is poor.
Selecting a professional web host is a very important decision. Make sure you do your
homework and ensure the host you select offers exactly what you need.
Here are some basic features you should look for when selecting a web host:
1)

24/7 reliable tech support

2)

Your own domain name (www.yourname.com)

3)

At least 10GB of monthly transfer (traffic)

4)

A minimum of 20MB - 50MB of server space

5)

Unlimited true POP email accounts - name@yourdomain.com

6)

Unlimited email aliases
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7)

Email forwarding

8)

Unlimited autoresponders

9)

Your own unrestricted CGI-Bin

10) Access to SSL Encryption for secure transactions
11) MySQL Database
12) PHP
13) Perl
14) htaccess password protection
15) Server Side Includes (SSI) support
16) Design (and upload to) your site using Netscape or other HTML editing software
17) Microsoft FrontPage Server Extensions for those utilizing FrontPage
18) Unlimited free access to your server via FTP/Telnet
19) Easy access to your log files
20) Statistics on visits to your site

Some additional features you may want are:
•

Web control panel

•

Custom error pages

•

Ability to run Cron events

•

Sub-domains

•

Mailing list/newsletter support

•

URL redirect

•

Web mail

•

Shopping cart

•

Referral program
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Although there are many web hosting companies online, there are only two that I can
recommend. They are as follows:
Adgrafix (Hosting.com) - Professional web hosting starting at $19.95/mo. for a 50MB
web hosting package. http://www.adgrafix.com
Although this company provided me with quality web hosting, as my site grew, I needed
a more cost-effective alternative, as their prices are rather high.
Host4Profit - Professional web hosting specifically designed for the Internet marketer.
$24.95/mo. for 300MB http://www.Host4Profit.com
I have been very happy with this hosting company. They have gone above and beyond
the expected and provided me with everything I was looking for in a quality hosting
company at a very reasonable price.
When selecting a domain name and hosting company, take your time and do some
research before making a decision. It will be well worth your time and effort in the long
run.
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Promoting Your Web Site
Creating a successful Internet presence involves much more than
designing a great web site or having the "perfect" product. Listing your web
site with the Search Engines is your first step; however, you must not solely
rely on the Search Engines to bring you traffic.
You must design a complete promotional strategy and work it every day. If
you're launching a new web site, your first step will be to submit your site to the Search
Engines and Directories.
Although there are many auto-submission software programs available on the Internet,
make sure you manually submit your site to the main Search Engines and Directories:
Google http://www.google.com/addurl.html (Although you can submit your site map to
Google, you will receive a higher ranking by allowing their robots to find your pages on
their own.)
The Open Directory Project http://dmoz.org/add.html
AltaVista http://www.altavista.com/addurl
Lycos http://www.lycos.com/addasite.html
Hotbot http://hotbot.lycos.com/addurl.asp
Once you've manually submitted your main pages, visit SelfPromotion.com
http://www.selfpromotion.com to automatically submit your pages to a number of
additional Search Engines and Directories.
A good way to organize your promotions is to set up a web page, for your personal use,
that will contain your complete strategy. This page should be stored on your hard drive
and not uploaded to your server. Your page should contain four sections.
1. Daily Promotions
2. Weekly Promotions
3. Monthly Promotions
4. Miscellaneous Promotions
Each of these four sections should contain the appropriate information for each of your
promotional resources, such as web site name, user ID, password (if applicable) and
hyperlinked web addresses for each web site you plan to use for your promotions. This
will enable you to open your web page each day and visit the sites you have listed.
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Daily Promotions
Discussion Boards
Visit some popular discussion boards and share your expertise. Although you may not
advertise on discussion boards, you can include your signature file with your post.
Before you begin posting to discussion boards, make sure you lurk a while and see
exactly how the board functions.
Visit http://www.web-source.net/web/Discussion_Forums/ for a complete listing of some
of the top discussion boards.

Weekly Promotions
Ezine Advertising / Ad Swaps
Your weekly promotions should consist of placing a paid ezine advertisement and/or
arranging ad swaps with fellow publishers.
Visit the Directory of Ezines for a complete listing of hundreds of publishers and contact
information for advertising. http://www.directoryofezines.com
To organize your ad placements and swaps, place the publication names, publisher
names, ad dates and hyperlinked web addresses within your weekly promotions list.

Monthly Promotions
Your monthly promotions should include writing an article in the area of your expertise,
promotional exchanges with similar web sites, and offline promotions.
To organize your monthly promotions, place the names and hyperlinked web addresses
for each of your promotional resources within your monthly promotions section.
Writing Articles
Writing articles that may be freely published with your bylines is one of the best
promotional methods online. Your article may be published in hundreds of ezines, on
web sites or even in magazines.
For further information on writing articles, visit: http://www.web-source.net/write.htm
Promotional Exchanges
Cross promoting is a powerful technique used by many Internet marketers to increase
the exposure of their products, services or publications. You simply decide what type of
promotional exchange you would be interested in and contact fellow marketers to
discuss an exchange.
The most effective technique used in cross promotions is recommendations. By
providing each other with a personal recommendation you can increase your response
rates tremendously.
WebDesignMastery.com

Page 56

Web Design Mastery

Here are some popular cross promoting techniques you can use to boost your business:
Link Exchanges
Exchange links with web sites similar to yours, but not in competition. Many Search
Engines are now utilizing a system that tracks and ranks sites according to the number
of quality links pointing to a particular web site. By exchanging links with similar web
sites, you will not only increase your Search Engine ranking, but you will also increase
your web site traffic.
Ezine Ad Swaps
Exchange subscription ads with other ezine publishers. Ezine advertising is one of the
best forms of advertising on the Internet. By swapping ads with fellow ezine publishers,
you can run your ad in other publications free of charge.
Subscription Exchanges
Exchange subscription information with fellow ezine publishers. Provide
recommendations within your ezine's welcome message, thank you page and even on
your multiple subscription ezine form.
Ezine Column
Partner with a similar publication and provide content for each other. This may be a
weekly tips column, question and answer column or whatever you'd like.
Ebook Exchanges
Partner with fellow Internet marketers and create free ebooks to freely distribute. The
ebook should mutually benefit and promote both of you, while providing valuable
information for your visitors.
Ride Alongs
A ride along is any extra information (advertisements) sent along with a direct mailing.
You can use this same technique with any ezine solo mailings you may run by including
an exchange recommendation within your mailing. In addition, you can include
recommendations within your thank you letters you send out when you deliver your
products.
Up sells
An up sell is used when your customer is in the process of ordering your product.
Another product is introduced, for a small additional cost, just as you're closing the sale.
This technique is used with many infomercials when the customer calls in their order.
The operator will introduce an additional product for a minimal extra charge. You can
use this same technique on your order page by trading product recommendations with
fellow marketers.
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A quality recommendation will pull a much higher response rate than just a link or
banner. Cross promote with individuals you truly respect and believe in, as your
professional reputation is on the line.

Offline Promotions
Promoting your web site offline is another great way to increase your traffic. Below are
several resources to assist you:
IDit Plates http://www.iditplates.net Put your web address on your vehicle. IDit Plates
are a great way to continuously promote your web site. They're triple chrome plated and
blend in well with your vehicle. I was impressed with the quality of this product and
highly recommend it.
Visit iPrint http://www.iprint.com for your printing needs. From business print items to
promotional items, iPrint has it all.
Place ads in newspapers, magazines, on the radio, or on TV. Visit these links for
complete listings:
Gebbie Press http://www.gebbieinc.com
Newspapers Online http://www.newspapers.com
For even more promotional products, Promo City can add your logo to any one of over
500,000 items. http://www.promocity.com

Miscellaneous Promotions
Your miscellaneous promotions might include paying for traffic, text and banner
advertising.
Pay-Per-Click Advertising
If you're looking for a low-cost, yet highly effective means of advertising your products
and services, then Google AdWords may be your answer.
Google AdWords provides a simple way to purchase highly targeted advertising,
regardless of your budget. Unlike other sites selling banner ad space and pay-perranking, AdWords provides advertisers with highly effective text ads that are displayed
with the search results. Studies have shown that highly targeted keyword advertising
produces an average of four times the industry standard clickthrough rate.
Google, one of the premier Search Engines, receives over 29 million searches each
day. Their popularity most likely stems from the speed and accuracy of their search
results. Needless to say, placing your text ad with Google Adwords will be a highly
effective way to advertise your products and services.

WebDesignMastery.com

Page 58

Web Design Mastery

It is a well-known fact that text ads perform much better than banner ads. What better
way to target your audience than through a popular Search Engine? Your potential
customer is there for a reason -- they're looking for something. When a Google visitor
types in their keywords, they are almost instantly presented with their search
results. On the right side of the results are colored text boxes containing targeted
advertisements that match their search terms.
When you place your ad with AdWords, you will have the ability to select a list of tightly
targeted keywords including all of the following:
Keyword Matching - Shows your ad when a search includes your selected words.
Phrase Matching - Shows your ad when a search includes your selected phrases.
Exact Query Matching - Shows your ad when a search contains your exact keywords
and no others.
Negative Keyword Matching - Will not show your ad if a search contains certain words
you select.
This unique targeting technique will enable you to create a highly targeted ad campaign
and test your ads with a high rate of accuracy. What's more, you can even target your
ads to a specific country or language.
The great thing about advertising with Google AdWords is that you will have complete
control over your ad and how much you'd like to spend. You can open an account with a
credit card with no minimum deposit required. Once you place your ad, it can begin
running almost immediately.
Their advertising rates are very reasonable. The amount you spend on your advertising
campaign will depend on two factors: (1) the number of times your ad is displayed and
(2) the position, one through eight, in which your ad appears. The advertising rates are
as follows:
Position 1 - $15 per thousand ads shown
Position 2 - $12 per thousand ads shown
Position 3 - $10 per thousand ads shown
Position 4 - 8 $8 per thousand ads shown
The position of an ad is determined by how well it is performing. Ads with a higher
clickthrough rate will receive a higher position and in turn will cost more.
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In order to increase your clickthrough rate and spend less money, try to select keywords
and phrases that specifically target the product or service you're offering. Avoid using
common words, as these will use up your ad displays very rapidly. Instead, select words
that specifically target your product or service. For example, instead of using a general
keyword like software, use a keyword that focuses on a specific software such as
FrontPage 2002 -- or, a little less focused, web design software. In addition, make sure
you use your keyword phrase (search term) as the title of your ad. This will increase
your clickthrough rate considerably.
When you set up your account with Google, make sure you use a different ad for each
search term. Not only will this increase your ad's relevance in the search results, but it
will also increase your clickthrough rate.
Once you place your ad, you can easily track your ad's response rate and make
adjustments instantly. This is a great, low-cost way to find out which ads are performing
the best.
Google AdWords provides Internet marketers with a cost-effective alternative to banner
advertising. If you want to increase your traffic and sales, give AdWord a try -- you'll
be glad you did.
For further information, visit Google AdWords:
http://adwords.google.com

Pay-Per-Click Search Engines
If you've been struggling with your web site traffic and your sales aren't what you had
hoped for, then maybe it's time to start paying for traffic.
The most popular and probably most effective pay-per-click Search Engine is Overture
http://www.overture.com. However, Overture.com no longer provides a cost-effective
service for small businesses. Their minimum bid on targeted keywords is now .010 and
their service is now targeting the larger businesses with big bank accounts. There are,
however, several other companies that provide similar services.
Findwhat.com http://www.findwhat.com offers a Pay For Placement™ program that
provides a unique and cost-effective way to drive highly targeted traffic to your site.
By opening a bidding account, you can bid on keywords and keywords phrases within
search results. You decide how much you want to spend, where you want to be found
and when you want your program to be active. And, best of all, you only pay for actual
traffic sent to your site.
The key to using this technique effectively is to focus on one specific product and select
highly targeted keywords. This will help you to weed out all of the window shoppers and
attract your specific target audience.
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Viewing Search Terms
Most pay-per-click Search Engines will enable you to view exact "search terms" that
have been used to perform searches. Use this to your advantage. You can find out
exactly what "search terms" are being used for your target market and place your bids
accordingly. Try to create a list of as many relevant keywords as possible. The more
keywords you bid on, the more traffic you'll receive.
When bidding on keywords, keep in mind, in order to be successful, you don't have to
be listed at the top. Although receiving a listing in the top three positions will produce
major traffic through Overture, most of the time, you must have a large advertising
budget to compete.
Before placing your bid, perform a search to find out how much your competitors are
paying per click. Try to place your bid so that your listing will appear on the first page to
increase your chance of success. By selecting highly targeted, less popular keywords,
you'll not only attract a more targeted audience, but you'll also obtain a higher listing for
less money.
Your Ad Copy
Your headline and ad copy are the most important part of your entire strategy. Your
headline must grab your potential customers' attention and force him/her to read on.
Your copy should tell them exactly what you have to offer and convince them to visit
your site.
When writing your ad, make sure you don't mention free stuff, as you want to avoid
attracting freebie hunters. By weeding out those potential visitors expecting to get
something free, you will attract a more targeted audience of potential buyers. There is
no need to pay for visitors that weren't interested in buying anything in the first place.
When placing your link within your ad, make sure you direct your potential customer
directly to your sales page. In other words, if your product isn't on your main page, then
don't direct your potential customers to your main page and make them search for your
product. Direct them to your product's page.
Reviewing Your Reports
Once your campaign begins, make sure you take the time to review the reports
provided by the pay-per-click services. These reports will provide you with information
in regard to how well each of your keywords are performing and enable you to adjust
your keywords or change your bids accordingly.
To increase your traffic even further, don't just stop with one pay-per-click Search
Engine -- try several at time. The more streams of traffic flowing to your site, the better.
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Here is a list of some of the top pay-per-click Search Engines:
¾
¾
¾
¾
¾

http://www.overture.com
http://www.Findwhat.com
http://www.Bay9.com
http://www.Win4win.com
http://www.7search.com

Visit http://www.payperclicksearchengines.com for a complete list of over sixty pay-perclick Search Engines, reviews and tips.
If you're serious about your business and you're ready to drive a stampede of targeted
traffic to your web site, then give the pay-per-click Search Engines a try. They're well
worth the small investment.
Once you've implemented your promotional strategy and continuously work it each day,
you'll be amazed with the results of your efforts. Consistency will be the key to driving
massive traffic to your site.
Note: If you like the promotional information provided in this ebook, Web Design
Mastery provides you with all this and much more.

Click Here to Order Web Design Mastery
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HTML Tag Chart (Example)
Tag

Name

Code Example

Browser View

<!--

comment

<!--This can only be viewed within the
HTML portion of a document-->

Nothing will show

<A -

anchor

<A HREF="http://www.domain.com/">
Visit Our Site</A>

Visit Our Site

<B>

bold

<B>Example</B>

Example

<BIG>

big (text)

<BIG>Example</BIG>

Example

<BODY>

body of
<BODY>The content of your
document page</BODY>

<BR>

The contents of your page<BR>
line break <BR>
The contents of your page<BR>

<CENTER> center

<DD>

<DL>

<DT>

<EM>

<DL>
<DT>Definition Term
definition <DD>Definition of the term
description <DT>Definition Term
<DD>Definition of the term
</DL>
<DL>
<DT>Definition Term
definition <DD>Definition of the term
list
<DT>Definition Term
<DD>Definition of the term
</DL>
<DL>
<DT>Definition Term
definition <DD>Definition of the term
term
<DT>Definition Term
<DD>Definition of the term
</DL>
emphasis

embed
<EMBED> object

<EMBED>

<CENTER>This will center your
contents</CENTER>

embed
object

This is an <EM>Example</EM> of using
the emphasis tag.

Contents of your webpage
The contents of your page
The contents of your page
This will center your contents
Definition Term
Definition of the term
Definition Term
Definition of the term
Definition Term
Definition of the term
Definition Term
Definition of the term
Definition Term
Definition of the term
Definition Term
Definition of the term
This is an Example of using
the emphasis tag.

<EMBED src="yourfile.mid"
autostart="true" hidden="false"
loop="false"><noembed><bgsound
src="yourfile.mid" loop="1"></noembed>
<EMBED src="yourfile.wav"
autostart="true" hidden="false"
loop="false">
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216 Web Safe Color Chart (Example)
Each color below contains the hexadecimal values and the RGB (Red, Green, Blue) Values.
Select a color and copy & paste the hexadecimal value into your HTML document.
Example:
Hexadecimal Value - #FFFFFF RGB Color Code - R=255 G=255 B=255

#FFFFFF

#FFFFCC

#FFFF99

#FFFF66

#FFFF33

#FFFF00

R=255
G=255
B=255

R=255
G=255
B=204

R=255
G=255
B=153

R=255
G=255
B=102

R=255
G=255
B=51

R=255
G=255
B=0

#FFCCFF

#FFCCCC

#FFCC99

#FFCC66

#FFCC33

#FFCC00

R=255
G=204
B=255

R=255
G=204
B=204

R=255
G=204
B=153

R=255
G=204
B=102

R=255
G=204
B=51

R=255
G=204
B=0

#FF99FF

#FF99CC

#FF9999

#FF9966

#FF9933

#FF9900

R=255
G=153
B=255

R=255
G=153
B=204

R=255
G=153
B=153

R=255
G=153
B=102

R=255
G=153
B=51

R=255
G=153
B=0

#FF66FF

#FF66CC

#FF6699

#FF6666

#FF6633

#FF6600

R=255
G=102
B=255

R=255
G=102
B=204

R=255
G=102
B=153

R=255
G=102
B=102

R=255
G=102
B=51

R=255
G=102
B=0

#FF33FF

#FF33CC

#FF3399

#FF3366

#FF3333

#FF3300

R=255
G=51
B=255

R=255
G=51
B=204

R=255
G=51
B=153

R=255
G=51
B=102

R=255
G=51
B=51

R=255
G=51
B=0

#FF00FF

#FF00CC

#FF0099

#FF0066

#FF0033

#FF0000

R=255
G=0
B=255

R=255
G=0
B=204

R=255
G=0
B=153

R=255
G=0
B=102

R=255
G=0
B=51

R=255
G=0
B=0
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CSS Chart (Example)
Background Properties
Property

Description

Values

Sample Code

background

Specifies individual
background properties

backgroundattachment
backgroundcolor
backgroundimage
backgroundposition
backgroundrepeat

backgroundattachment

Specifies background
image at fixed or scroll

fixed
scroll

BODY {backgroundattachment: fixed}

backgroundcolor

Specifies background
color

transparent
name
rgb
hex

BODY {background-color:
blue}

backgroundimage

Specifies background
image

url
none

BODY {background-image:
url(image.jpg)}

backgroundposition

Specifies background
position

top
top left
top center
top right
center
center left
center center
center right
bottom
bottom left
bottom center
bottom right

BODY {background-position:
center}

backgroundrepeat

Specifies background
repeating

repeat
repeat-x
repeat-y
no-repeat

BODY {background-repeat: norepeat}

WebDesignMastery.com
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Special Character & Symbol Codes
(Example)
In order to display certain characters within your HTML pages, you must use a special code.
The codes below display the HTML code and the character when displayed on your web page.
HTML
Code

Browser HTML Browser HTML Browser HTML Browser HTML Browser
View
Code
View
Code
View
Code
View
Code
View

&copy;

©

&#33; !

&#95;

_

&#157;

&#219; Û

&reg;

®

&#34; "

&#96;

`

&#158; ž

&#220; Ü

&#35; `

&#97;

a

&#159; Ÿ

&#221; Ý

&nbsp;
&quot;

"

&#36; $

&#98;

b

&#160;

&#222; Þ

&amp;

&

&#37; %

&#99;

c

&#161; ¡

&#223; ß

&lt;

<

&#38; &

&#100; d

&#162; ¢

&#224; à

&gt;

>

&#39; '

&#101; e

&#163; £

&#225; á

&Agrave; À

&#40; (

&#102; f

&#164; ¤

&#226; â

&Aacute;

Á

&#41; )

&#103; g

&#165; ¥

&#227; ã

&Acirc;

Â

&#42; *

&#104; h

&#166; ¦

&#228; ä

&Atilde;

Ã

&#43; +

&#105; i

&#167; §

&#229; å
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101 Design Tips & Tricks (Example)
Creating a Status Bar Link Description
You can display your links description in the status bar of your browser. When the
mouse is placed over a link, the link description will be viewed in the status bar.
<A HREF=”http://www.yourdomain.com”
onmouseover=”window.status=’Your text description’; return true”
onmouseout=”window.status=’’;return true”>Your linked text</a>

Auto Fill an Email Subject
You can create an email link that will automatically fill in the subject line when clicked
on. Add the following code to your HTML.
<A HREF="mailto:you@yourdomain.com?subject=Your_Subject">
Many times, you'll find that if you request that a certain word be placed within the
subject of an email, it won't be provided. This code can be used to ensure that your
email subject is filled in exactly as you require.

Removing a Link Underline
You can remove the underline of an individual link by adding the STYLE tag to your link
HTML.
<A HREF="http://www.yourdomain.com" STYLE="TEXTDECORATION: NONE">Your Link</A>

Changing Link Colors
You can change the color of an individual link by adding a font tag in front of your linked
text.
<A HREF="http://www.yourdomain.com"><FONT
COLOR="#FF0000">Your Link</FONT></A>
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Glossary of Terms (Example)
About Page

A page within a web site specifically
designed to provide visitors with
information about you and/or your
company. Usually includes your name,
company name, photograph, biography,
address, phone number and email
contact information.

Access

To have access to the Internet means to
be connected to or logged on to the
Internet through your computer.

Alt Text

Associated with web page images.
Displays text before the image is loaded
and may appear when your mouse
pointer is over the image when viewed
through a browser. Best used to display
a descriptive sentence about your web
site with important keywords for Search
Engine Indexing.

Anchor

Special links used in HTML to advance
to a specific location on a web page.

Animated Graphics

Refers to an image that has been saved
in the 89a GIF format and contains
several GIF images (frames) compiled
into one GIF image file that loops.

ASCII

American Standard Code for Information
Interchange. Used to describe files
stored in plain text format.
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Web Design Mastery
If you’ve enjoyed this small sample of Web Design Mastery, you’ll love the
full eight volumes, 500+ page series. Web Design Mastery was specifically
written for the Internet marketer and is the most complete web design course
on the Internet – guaranteed. Try Web Design Mastery for a full 90 days and
if you don’t agree that Web Design Mastery is the most complete web design
course on the Internet, or you’re not completely satisfied for any reason, I’ll
refund your entire purchase price – no questions asked – that’s my personal promise.
Eight volumes and over 500 pages of solid information, Web Design Mastery takes
you step by step through…
Volume 1: Planning Your Web Site – A complete guide to developing a successful
web site.
Volume 2: HTML Tutorial – A step by step guide to writing your own HTML code.
Volume 3: Marketing and Promotion – A complete guide to promoting your web site.
Volume 4: Glossary of Terms – A reference guide containing commonly used Internet
terms.
Volume 5: Webmaster Resources – A reference guide containing links to a variety of
Internet resources to assist you.
Volume 6: Webmaster's Reference Charts – Five reference charts to assist you in
designing your web site:
Section 1: HTML Chart - Commonly used HTML codes, including names, tags and
examples.
Section 2: CSS Chart - CSS properties including background, border, classification,
font, margin, padding and text.
Section 3: Color Chart - 216 Safe color chart containing each color, the hexadecimal
values and the RGB (Red, Green, Blue) Values.
Section 4: Symbols Chart - Special characters and symbols.
Section 5: Troubleshooting Chart - Common web development problems including
graphics, text, tables, HTML, forms, JavaScript and CGI Scripts.
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Volume 7: Advanced Web Design – Step by step tutorials that will take you through
the entire design process of a sample web page template:
Section 1: Web Page Template Design - A six part, step by step guide to designing a
web page template.
Section 2: Image Dicing / Manipulating - A step by step tutorial that will assist you in
dicing and manipulating images.
Section 3: Image Rollovers - A step by step tutorial to assist you in creating image
rollover effects.
Section 4: Advanced Tables / Codes - Several example tables and codes that can be
used to spice up your web page.
Section 5: Email Forms/Opt-In Lists - A tutorial to assist you in developing an opt-in
list, publication and form.
Volume 8: 101 Design Tips and Tricks - Tips include HTML, DHTML, JavaScript
code snippets and CSS codes.
All of these ebooks contain example code ready to copy and paste into your pages.

Click Here to Order Web Design Mastery
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Web Design Mastery goes above and beyond simply teaching you HTML – you can get
that information anywhere. There is so much more to developing a successful web site
than simply learning HTML. You must look at the entire picture and plan each step very
carefully.
•

You must specifically design your pages for your targeted potential customers.

•

You must specifically design your pages to load quickly.

•

You must specifically design your pages to rank high in the Search Engines.

•

You must specifically design your pages to accomplish your most wanted
response – whether it may be to gain new leads or make a sale.

•

The list goes on and on.

While other web design courses will teach you HTML, what they don’t tell you can cost
you a lot of money in lost sales – I’ve been there – done that – and wrote Web Design
Mastery so you don’t have to.
What most people don’t realize is that most web design courses are written by techno
geeks who have never even marketed on the Internet. How on earth can they teach an
Internet marketer how to design a web site specifically designed to sell? They have no
clue…
What qualifies me to write a web design course? I’ve been marketing on the Internet
since 1997 and have designed many professional web sites. My site, Web-Source.net –
which I designed completely myself -- is in the top 10,000 sites on the Internet. It
receives nearly half a million page views each month and brings in thousands upon
thousands of dollars in profits each month.
You see, I’ve been where you are right now, as I am completely self-taught. I had to
learn everything the hard way – trial and error – and I have written this course based
upon the lessons I’ve learned since 1997.
I’ve bought the courses, joined the membership sites, and made the mistakes. I’ve
spent thousands of dollars and many years learning the techniques I reveal within Web
Design Mastery. I know how much garbage is out there, and I pride myself in providing
my customers with the exact information they need. No filler garbage – no technical
mumbo jumbo – just solid information to assist you in getting your web site up and
running in the quickest and easiest fashion – plain and simple.
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Imagine how much you’d have to pay if you purchased each of these books
separately…

Planning Your Web Site

$30.00

HTML Tutorial

$30.00

Marketing and Promotion

$30.00

Glossary of Terms

$30.00

Webmaster Resources

$30.00

Webmaster's Reference Charts $30.00
Advanced Web Design

$30.00

101 Design Tips and Tricks

$30.00
______

Total:

$240.00

If you paid only $30 for each, which is a low estimate, you’d still pay $240 for all of the
information you’ll receive in the Web Design Mastery course. Web Design Mastery
provides you with the exact information you need to design, develop and promote the
web site of your dreams.
Don’t take my word for it…

Read what the experts have to say about Web Design Mastery…

"Finally, A Web design course that makes total and complete sense!"
“Web Design Mastery will quickly become the "Bible" for anyone who
wants to build a website. Totally top shelf! The presentation is the absolute
best I've seen in ANY eBook on ANY subject, and I highly commend
Shelley for coming to the rescue of tens of thousands of novice (even pro's
will learn great things) web designers!"
Rick Beneteau
interniche.net
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"What an OUTSTANDING product!"
"I'm so impressed with the amount of information you have provided in
"Web Design Mastery." Your ebook series is literally bursting at the seams
with good solid information organized for easy access and navigation.
Even I, a seasoned graphics designer and web marketer discovered things
I didn't know. Nice Work!"
Heather Colman
ebookpalace.com

"Web Design Mastery is a breath of fresh air any web site designer
can use"
“I have been designing websites for several years and by no means
consider myself a "Master" but I think I'm pretty good. Regardless of that I
continually find myself researching the latest techniques or searching for a
way to handle a specific request. I have only finished reading about half of
Web Design Mastery and I KNOW it is going to save me SOOOO Much
Time! Congratulations on another Home Run Hit!”
Mike Alton
ASU Service
NetBizHelpers.com

Read what Web Design Mastery customers had to say…

Shelley,
“WDM is a great course and everything that you said it would be. The
course is so comprehensive that I got started on building my website 2
days later. I intend to use a WYSIWYG editor but understanding how
HTML works as taught in your course makes life so much easier. This is
really a course from ground zero all the way to the stratosphere.”
Chris Kaiwenk
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Shelley, I could kiss you!
”I just purchased Web Design Mastery, and I can't wait to apply its
teachings.
For all of my Internet Marketing knowledge and experience, I'm a
"webmaster newbie" at best ... and it shows.
A poorly designed site can kill the credibility of a potentially promising
venture. Web Design Mastery will make the aforementioned a thing of the
past.
I've long been a "wannabe" webmaster, and have been in awe of your
talents in particular for some time now.
Buying Web Design Mastery was a no brainer for me (I was just waiting for
it to come along..;), the same as Ebook Starter before it.”
Thanks again,
Mike Merz
Internet Marketing For Newbies

Congratulations Shelley!
“You have really outdone yourself with your new eBook. I was truly amazed
at the complete and in-depth information you provided. Web Design
Mastery will surely become known as the "Encyclopedia of Web Design."
Kudos”
Best regards,
Diane Thomas
eBook Crossroads
ebookcrossroads.com

Hi Shelley,
“Where were you five years ago when I was trying to make my first web
page? With your ebook anyone with a fifth grade education can start
building web pages. I always knew you were good but you have outdone
yourself this time. This is nothing short of a great course.”
Vern Anderson
vernsnews.com
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Dear Shelley:
”I have been working with computers and designing Professional
Engineering Software for 30 years. During those years, I have purchased
several hundred computer programs and 3rd party books on how to use
and write software. I would guess that less than 10% of the items that I
bought turned out to be worth their purchase price. Shelley, I can, and will,
honestly state that "Web Design Mastery" is the best designed e-book that
I have ever seen. I wish I possessed 50% of your presentation skills. I will
attempt to emulate your style when I create my next e-book.
Notwithstanding the subject matter, "Web Design Mastery" is a valuable
resource for anyone who wants to create a web site. I have purchased
several books on designing WEB pages and HTML. I have also
downloaded several tutorials on subjects like Tables, Frames, and Forms.
The subject material in "Web Design Mastery" is more complete, better
written, and much better presented than any other computer book, manual,
or documentation that I have ever read: bar none.
Shelley, "Web Design Mastery" should be put into print and sold for $79.95
a copy. I am positive Sam's Publishing Company could sell several million
copies. I know that most WEB page designers would purchase a copy after
they read just a few pages.”
Thank you,
Peter A. Steeves, B.Sc., M.Sc., Ph.D., P.Eng.
Geomatics Engineer Geodetic Software Systems

Hi Shelley,
“As I expected, I am extremely impressed with Web Design Mastery. It is
extremely thorough, easy to read and follow, and should be an excellent
resource for anyone interested in web site design. I am convinced that
even an Internet newbie, as well as computer literate, could build a very
nice website using this product.
Congratulations on creating an excellent product!”
Regards,
Cary Christian
Peak Small Business Center
peakconsultinginc.com
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Hi Shelley,
“Web Design Mastery has to be one of the best investments on the Internet
today. It's obvious right from the beginning that a lot of time, research,
care and thought went into creating this awesome series.
I wish I would have found you a few months ago when I started re-writing
my own site. Whether you are new to the idea of writing and implementing
HTML or you've been around the block, Web Design Mastery is a 'must
have' resource and guide that you will refer back to over and over again.
The books don't just explain how to create your site – they show you how.
This package comes complete with hundreds of codes that you can copy
and paste, together with screen shots and examples of what they all do.
I'm actually looking forward to putting into practice the things I learned from
these books.
You've done a fabulous job. Thank you Shelley.”
Your Partner in Success,
Lois M. Jeary Publisher,
KIT and KIT Klassifieds
home4success.com

Shelley,
“I just read over your ebook series and I must tell you it's a masterpiece!
This set contains EVERYTHING you need to know to build a professional
web site from scratch. I wish I had this years ago before I had to learn the
hard way.
I've added shortcuts on my desktop so I can refer to your books when I
work on my own site. This set is worth at least three times more than what
you're charging for it.”
Wishing you MUCH success,
Kim Haas
Womans-Net.com
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Shelley,
“When I read your entire pitch for Web Design Mastery I said to myself this
might be good, but I doubt it. This was due to the fact that I have
downloaded so many ebooks that were not worth the time that it took to
download them. Well, I followed through and downloaded your series.
When I opened each one up and started to read them, I was totally
shocked. You actually delivered more than you promised. If I had had this
series available to me 18 months ago, I could have saved myself
thousands of dollars and countless wasted hours designing my personal
sites.
You did an excellent job of explaining everything in detail. There is very
little left to the imagination. I feel that anyone who is interested in starting a
web site should have your books in their library.”
Jesse L. Ditzler, Jr.
OwnerInfoDepot3000.com

Need more proof?
Click here to watch a video presentation.
(Video production by Malacka of the Writers Nest)

“If you’re not using Web Design Mastery,
you’re doing it the hard way…”
Click Here to Order Web Design Mastery.
You’ll be glad you did...Remember, you’ve got
nothing to lose. Try Web Design Mastery for a full
90 days. If you’re not completely satisfied, I’ll
refund your full purchase price.

This concludes the Web Design Mastery free trial. I hope you’ve enjoyed it. Should you
have any questions, please don’t hesitate to contact me.
To Your Success!
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